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USPS/E-STAMP-T1-16

a. Please confirm that E-Stamp currently advertises "$50 free postage” on its
web site: hitp://www.e-stamp.com. If not confirmed, please explain.

b. Please list all such marketing programs (e.g., website promotions, magazine
advertising, TV commercials, etc.) E-Stamp has used to offer customers free
postage or total postage discounts. Include the date(s) and/or date ranges that
these programs have been presented to the public.

c. On page 11 lines 9-11 of your testimony you state, "Unless a discount is
offered, PC postage will not be able to attract enough customers to convert in
order to establish this form of postage evidencing as a mainstream postage
solution.” However, as stated above, E-Stamp currently does offer customers a
discount in the form of free postage. Please describe the extent to which this
free postage offer, or the other marketing programs described in your response
to (b), have been successful in attracting new customers to E-Stamp.



